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NEWS RELEASE

Monday 29 October 2007 
New Website Promotes Banchory and Around
A community-based company has launched a new website promoting Banchory as the Gateway to Royal Deeside. The Banchory and District Initiative, which comprises a group of 11 local businesses including visitor attractions, accommodation providers and restaurants, secured £2,600 from VisitScotland Challenge Fund in April, and has since been working hard to create a dedicated destination website and brochure, through targeted project management and PR activity.
Together, the groups are marketing the Banchory and District area, targeting various visitor sectors, including corporate visitors to Aberdeen, with a view to converting business trips into leisure activities.

Sue Edwards, Chairperson of Banchory and District Initiative, said: “We are delighted to announce the launch of our new website. We want to extend the tourist season with this campaign, and encourage visitors to enjoy everything the area has to offer from January to December, by providing plenty of reasons to come to Deeside throughout the year.

“We recognise that our new website is key to achieving this, and see it as a portal onto Banchory and Royal Deeside. With eye-catching images, comprehensive listings of all there is to see, do and where to eat and sleep in the area, as well as detailed sections on heritage, culture and events, www.visitbanchory.com is the ultimate guide to the area and a must for visitors and anyone planning a trip to the area.”
Ian Dunlop, Area Director for VisitScotland Aberdeen and Grampian, said: “The new website is a fantastic example of the kind of effective marketing that can be created through collaborative efforts such as these. I’d like to congratulate the Banchory and District Initiative on the launch of the site and look forward to welcoming more and more visitors to this beautiful part of Scotland with the advent of the site.” 
Working in partnership with various agencies including Aberdeenshire Council and local groups including Banchory Community Council, the Banchory and District Initiative aims to support the development of a sustainable, diverse, inclusive and vibrant community in Banchory and surrounding districts. Visit www.visitbanchory.com for further information. 
VisitScotland have spent the last six months reviewing Challenge Fund, with a view to launching a new fund later in the year.  The focus will be on building on the successes of the last two years to help the tourism industry achieve the ambitious growth target of 50% by 2015.

For further information on how to apply for the new fund visit www.visitscotland.org, alternatively contact your Challenge Fund Advisor Sarah Kirk on 01224 288839 or email sarah.kirk@visitscotland.com.
ENDS

Picture caption: Sue Edwards, Chairperson of Banchory and District Initiative, peruses the new website at Crathes Castle.

For media enquiries, please contact:

Sally Wallis, External Relations Executive

VisitScotland – Aberdeen and Grampian, Orkney and Shetland

Telephone: 01224 288816

Mobile: 07785 515465

Email: sally.wallis@visitscotland.com

Pager: 07699 766986 (for out of hours press enquiries)

Notes to editors

         The project was initiated and managed by Banchory and District Initiative and funded by VisitScotland, Aberdeenshire Council and the following local partners:
· Leys Estate 
· Deeside Activity Centre 
· The Milton Restaurant 
· Royal Deeside Railway Preservation Society 
· The Raemoir Hotel 
· Banchory Golf Club 
· Inchmarlo Golf Club and Resort 
· Falls of Feugh Restaurant and Tearoom 
· PictureNature 
· Banchory Community Council
· The website was produced by Aberdeen-based company, Designs by Descent.

· Tourism is worth £547 million to Aberdeen and Grampian and employs more than 26,000 people in the area.
· VisitScotland is Scotland’s national tourism organisation. Its core purpose is to maximise the economic benefit of tourism to Scotland. 
· VisitScotland has five roles: To give strategic direction to the tourism industry, to attract visitors by marketing Scotland and the country’s tourism assets in the UK and internationally, to provide information – and inspiration – to visitors and potential visitors to enable them to get the best out of a visit to Scotland, to provide quality assurance to visitors and quality advice to industry partners to ensure the industry delivers to meet – or exceed – visitors’ expectations, and to promote partnerships with the wider industry to ensure we all reap the economic benefits of collective effort. 
· VisitScotland is working with the tourism industry and other partners to achieve a 50 per cent growth in tourism revenues for Scotland by 2015.

· The organisation employs over 1,000 people and has 14 Network offices including Aberdeen and Grampian.
· For every £1 VisitScotland spends on promotion £14.50 is generated in return on behalf of Scotland’s tourism industry.

· VisitScotland’s press releases can be found on www.visitscotland.org 
· For holiday information on Scotland go www.visitscotland.com
· For local information about Aberdeen and Grampian go to www.aberdeen-grampian.com  
